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ABSTRACT

Previous literature on professional employees argues that
the quality of their work depends on both their organiza-
tional and professional commitment. Combining a target
similarity and a cognitive approach to HRM, this study exam-
ines the mediating effects of these two variables on the rela-
tionship between HRM practices and intention to stay. Using
a sample of 265 professional auditors working for certified
public accountancy firms, we find that organizational com-
mitment mediates the relationship between information-
sharing, fair rewards and intention to stay, while the effect
of autonomy and recognition is successively mediated by
professional commitment and organizational commitment.
Training has a direct effect on intention to stay. The implica-
tions of these results for the development of an HRM model
linking professional employees’ organizational and profes-
sional commitment, thereby providing the possibility of rec-
onciling organizational efficiency and traditional professional
ethics, are discussed.
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Introduction

The professional employees with whom we have chosen to conduct this

study are auditors i.e. experts in finance responsible for certifying the

accounts of clients on behalf of their certified public accountancy (CPA)

firms (Lander, Koene, & Linssen, 2013; Suddaby, Gendron, & Lam, 2009;

Sunder, 2010; Williams, 2010). The traditional approach to the manage-

ment of auditors mainly focuses on their professional commitment i.e.

their emotional attachment to, identification with, and involvement in

their profession (Meyer, Allen, & Smith, 1993). The term “profession”
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